
433

Abstract

Scientific Quarterly 
of Culture Studies- 
C o m m u n i c a t i o n
S p r i n g  2 0 2 2

DOI: 10.22083/JCCS.2021.261728.3245
Research Paper

Explaining the Social Factors Affecting the  Network Participation of  
Iranian Instagram Users

Fatemeh Rahpeymafard, Ph.D. Student of Communication Sciences, Islamic Azad Uni-
versity, North Tehran Branch, Tehran, Iran. Email: rahpeymafard@gmail.com
Afsaneh Mozafari, Associate Professor, Department of Communication Sciences, Islamic 
Azad University, Communication and Sciences Branch, Tehran, Iran (Corresponding Au-
thor). Email: a.mozaffari@srbiau.ac.ir 
Davood Nemati Anaraki, Associate Professor, Department of Journalism and News, Com-
munication and Media Faculty, IRIB University, Tehran, Iran. Email: nemati@iribu.ac.ir

Abstract
The purpose of this study is to identify the factors affecting the participation of 
Instagram users and to examine how these factors relate to participation. This re-
search is applied one in terms of purpose andExploratory- Sequential in terms of 
Mixed Methods Design. The research approach of this paper in the qualitative part 
is exploratory and in the quantitative part is descriptive survey. The sample of the 
qualitative section was selected among communication and sociology experts who 
were Instagram users by using a non-probabilistic method. The statistical popula-
tion of a small part is Instagram users in Karaj in 2020. Users whose user status on 
Instagram confirmed their residence in the city of Karaj were identified with the 
help of an advertising service company on Instagram, and 384 people were select-
ed by probabilistic method and simple random sampling according to the Cochran 
formula. The tools of data collection and analysis technique in the qualitative 
stage were semi-structured interview and the technique of thematic analysis and in 
the quantitative part, is a researcher-made questionnaire and modeling, structural 
equations through Lisrel software. Findings indicate 3 comprehensive themes and 
15 organizing themes and 52 basic themes for the participation variable and 6 or-
ganizing themes and 21 basic themes for the factors affecting it. The results show 
that political and personal characteristics, media system, cultural characteristics 
and Instagram characteristics is a positive, direct and significant effect on partic-
ipation. content characteristics did not have a significant effect on participation.
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